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@Y Measurable Impact - OLG Case Study

In partnership, with OLG - the Ontario Lottery and Gaming Corporation, we conducted an impact study over the course of 6 months.
The program was deployed to 150 managers who attended the standard version of the Connected Leader and participated voluntarily in the
sustainment booster. Summarized here are the anonymous responses of 150 the learners' direct reports, collected 12 weeks after the program.

Better Meetings Longer Retention

79% 95%

agree their 1:1s feel more feel more supported report their desire
have improved and connectedto their in their professional to stay at OLG
happen more often people leader development increased
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