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A significant portion of eligible customers chose
not to claim their rewards, allowing TFS to
reinvest unused budget into other strategic areas
— boosting overall ROI. This was achieved
without increased customer service queries or
logistical hurdles, highlighting an efficient, cost-
effective rewards program.

Our team put together a fully branded incentive
‘Claims’ platform. All eligible customers were
securely loaded into the Lifestyle system and
instantly sent a branded claims email. They were
given 30 days to claim their reward. Those that
clicked, landed on the branded platform,
validated their purchase and received their gift
card. The reward expired for those that didn’t
claim within the given timeframe.  

Our solution included: 

Branded Reward platform
Secure data transfer and management
Full reporting – Sends, Opens, Clicks, Claims
Full Customer Service

T H E  C L A I M S  P L A T F O R M

B I G  S A V I N G S ,  N O  H E A D A C H E S .C H A L L E N G E

Toyota Financial Services, the international
automotive company’s UK financial arm, wanted
a simple, cost effective and incentivising way to
acquire new customers. TFS wanted to maximise
their budget while still offering its customer base
an attractive offering, with minimal customer
service and reporting they could trust.

“It was such an easy process
for us – everything was taken

care of and the customers
loved their reward”

-TFS Account Manager


