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DS Smith

OBJECTIVES

The packaging company came to Lifestyle looking for a
way to support peer-to-peer recognition among their 10k
employees across sites. These moments of appreciation
would go a step further from value based awards they
hand out and highlight smaller, everyday ‘Thank You's’ for
work that may have previously gone unrecognised.

SOLUTION

Enter On the Spot Rewards! The ‘Perk Me Up’ voucher
serves as a little something to the colleague who hit a big
deadline, took over a task or was an overall team player.
They serve as a small token that recipients can put it
towards a breakfast, midday coffee and more.

BENEFITS

Feedback from the client has been overwhelmingly
positive. Having an outlet to give an extra thank you to a
colleague has increased engagement in employee
recognition. Rewards have been so well received over the
years that client has opened access for sites to top up and
order more vouchers as they need.
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WHO THEY ARE

DS Smith provides innovative
packaging solutions, paper
products and recycling services.
They run their business with a
commitment to sustainability
and a circular economy.
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PERK ME UP REWARDS

Vouchers are offered in multiple designs
to suit any holiday or occassion.

105%

INCREASE IN
INSTANT RECOGNITION

Distribution of ‘Perk me Up’

vouchers has doubled YoY
with individual sites
ordering more


https://business.lifestylegiftcards.co.uk/register-3

