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Involved in the latest thought leadership in GenAI
Covering relevant topics around the current trends, the integration of structured data with LLMs and the next 
level to include several “GenAI agents” into a wider AI system 

Agent-based 
approaches

Trends of GenAI in 2024

Including 
structured 
data into 

GenAI systems

Safeguarding GenAI solutions
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“CompanyGPT” Asset as a GenAI platform
The accelerators we have developed provide the core capabilities to leverage GenAI services within a company 
and can be flexibly extended or adjusted

• Seamless integration of large language models into company workflows 

and customer-facing chatbot channels

• Keeps control over private & internal data by running on own IT 

infrastructure or any cloud environment

• Current capabilities address common challenges:

• Create Workflows – tailor to common tasks to increase efficiency

• Internal documents – include information from internal documents 

& provide source

• Incorporate the web – include up-to-date data & sources

• Customizable data handling – remove personally identifiable 

information

• Easily scalable to include further solutions

Screenshot of UI

. 

See intro video: https://www.youtube.com/watch?v=U6nQyk77IH4 

What does CompanyGPT offer?

Solution statement
A platform solution which is making the power of large language models available for solving time intensive and repetitive tasks more efficiently, all while 
keeping your internal data securely stored on your own IT infrastructure

https://www.youtube.com/watch?v=U6nQyk77IH4
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“Workflows” of the CompanyGPT
The CompanyGPT can have tailored “workflows” for specific tasks with dedicated system prompting, additional 
governance, specific documents via RAG and custom logic to serve a given purpose; here two examples

Provide for certain answers the range of two extreme 
positions to make foster critical thinking of the users

Workflow to generate travel expenses based on bills and user 
comments in natural language
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Extract product attributes automatically
Project to help a retailer to extract product information from images and dedicated internet sources to 
improve the quality of the data shown in the Ecommerce shop

Select products in 
focus for 

improvements

Product as
“role models”

Understanding of image 
content

Engine to predict product 
data

(with GenAI GPT-4o)

Web scraping of images

Images of product

Suggestion of “product description” 

Suggestion of “product classification”  

Suggestion of “missing attributes”

Leverage Google Search API 
to enrich content

1

2

In
p
u
t

3 4

5 6

7



Confidential 6

A case study made public early 
2024 with Swiss Tourism
o Swiss Tourism has showcased an innovative interface based 

on LLMs / GenAI to extract, analyze and display information 
from novel studies including the Tourism Monitor Switzerland 
(big survey) and the tourist accommodation statistics

o Key objectives:

o A new demonstrator tool (web app) developed and successfully 
setup and available for different users (to pose questions on the 
related data)

o Question of the selected areas are content-wise correctly 
answered

o Answer provide enough transparency for the user to understand 
the underlying data used for the answer

o A presentation at the STNet Ferientag was held successfully with 
appropriate media coverage

by GenAI

by GenAI
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Integration of structured data and GenAI 
More details of the solution with Switzerland Tourism

User inter face

5

1. Understands the user’s needs

2. Def ines & selects the most relevant data 

sources, automatically

3. Automat ically wr ites database quer ies 

and retrieves the relevant information

4. Generates insights based on the provided, 

trusted data

5. Selects the appropriate visualizat ion type, 

generates diagrams and explanation text 

on "the fly"

Capabilit ies
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Finding the most relevant teaser image in a video
Project with SRG to select most relevant teaser images from a video

Keyframe 
Extraction

Metrics & 
Filters

Selection by User

Semantic Matching

Aesthetic Appeal

Shot Scale

Group Size

Space-for-Text
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