
INSPIRATION

Create a VIP experience for winners at several NFL home games for the 
Buccaneers, Dolphins, Falcons, and Jaguars.

EXECUTION

Each premium tailgate experience utilized IG's exclusive assets (SkyView 
suites, Traditional suites, and MAXimus). In some cases, multiple assets 
were used together to enhance the experience even more. In addition to 
the assets, IG helped the Publix brand to stand out with custom branding 
and by filling the area with experiential activations to entice people to 
want to participate by entering to win at Publix grocery stores in each of 
these markets.

SERVICES

Event Planning/Production | Hospitality/Catering | Graphic 
Design/Production | Brand Ambassadors | Tour Management | SkyView 
Suites | Traditional Suites | HotPocket | Ultra SkySuite | Maximus | Multi-
Day | Multi-Market | Mobile Tour

RESULT

75+ successful tailgate events
25,000+ contest winners and guests
Additional events requested due to success

Publix  



INSPIRATION

The Sport Fishing Championship (SFC) reached out to IG to create a world-class 
experience to showcase the sport of saltwater fishing, positively impact the local 
economies of incredible fishing towns, and continuously improve competition 
around championship tournaments rich with history and championship pedigree.

EXECUTION

IG created a full-service mobile tour complete with every tool needed to successfully 
activate at various stops along the Atlantic Coast, Gulf Coast, and the Caribbean. 
Instead of just making it all about a fishing tournament, we made it an experience 
complete with a themed drone show, a Taste of the SFC VIP experience, a Guy 
Harvey kids camp, and a way to celebrate with the various communities.
We developed and created an in-studio and on-site studio made for live television 
broadcast, as each tournament was aired live on CBS Sports. In addition, IG created 
a fully branded on-site experience with inflatable tents, 4-dimensional pillars, and 
other key visuals not only for SFC, but also for their brand partners. Activation 
components designed o draw attention to this new brand. We even helped the SFC 
team develop and create a celebrity fishing tournament with NFL athletes called 
“The Catch” which also aired on CBS.

SERVICES

Sponsorship Sales | Sponsorship Activation | Event Planning/Production | 
Experiential/Tabling | Tenting | Graphic Design/Production | Tour Management | 
Consulting/Management | Multi-Day | Multi-Market

RESULT

9 tournaments in 8 states and 3 countries
53 event days, 8,000 miles driven and 1.2 million square miles of ocean covered
Top-rated show on CBS Sports
Successful inaugural season

Sport Fishing 
Championship 



INSPIRATION

Michelob ULTRA tasked Innovative Group to create a premium experience 
by enhancing the regional Closest to the Pin winners and their guests 
with an exclusive bucket list VIP experience at the world-renowned 
Pinehurst Resort.

EXECUTION

Innovative Group coordinated with 50 of Anheuser-Busch’s wholesale 
markets across the Southeast to create the Michelob ULTRA Invitational 
experience. IG handled everything from local competitions to 
accommodations, prizes, branding, contesting, guest communication, 
creative golf themed experiences, and everything in between. It was a 
true championship winning weekend.

SERVICES

Event Planning/Production | Destination Management| 
Hospitality/Catering

RESULT

50 wholesale markets participated
39 Winners
50 Cases of Michelob ULTRA enjoyed
90% would like to participate again

Michelob Ultra



INSPIRATION

Teladoc Health approached Innovative Group about driving awareness 
and engagement among eligible members in rural areas throughout the 
state of Mississippi.

EXECUTION

Innovative Group created a tiered approach for Teladoc Health by 
targeting existing community events, sponsoring health and active living 
events, and by getting actively involved with the Mississippi State Fair. 
This would allow Teladoc Health to reach a larger stretch of the 
population in key target areas and align with their budget variables. In 
addition to creating an activation kit for all events, the team sourced, 
hired, and trained Brand Ambassadors throughout these key markets. IG 
created print materials and tabling tools, designed and distributed 
relevant promotional items, and formed partnerships to benefit TDH for 
months to come. This outreach has proven to increase brand recognition 
throughout the state based on calls to eligible members.

SERVICES

Sponsorship Activation | Event Planning/Production | Experiential/Tabling 
| Graphic Design/Production | Brand Ambassadors | Tour Management | 
Consulting/Management | Multi-Day | Multi-Market

RESULT

Increase in brand recognition
Reached 7,292 eligible AVA members
8% increase in registrations
52% of registrants scheduled a visit

Teladoc Health  



INSPIRATION

Bud Light wanted to reach and engage college football loving fans in a 
unique and engaging setting.

EXECUTION

IG created an immersive tailgate experience with games, concerts, and 
samples of their newest light lagers with the goal of creating a lasting 
brand impression as the catalyst for great times with great friends.

SERVICES

Sponsorship/Activation | Event Planning/Production | Experiential/Tabling 
| Concessions | Graphic Design/Production | Brand Ambassadors | 
SkyView Suites | Multi-Day | Multi-Market | Concert

RESULT

5,000+ samples enjoyed
2,500+ happy Bud Light fans

Bud Light  



INSPIRATION

Super Bowl LIV fell on the NFL’s 100th Season. Plus, it was the record-
breaking 11th time the game was held in Miami. So it needed to be 
unique and memorable.

EXECUTION

Guests of Super Bowl LIV enjoyed the opportunity to experience Miami’s 
cuisine and culture at the Miami Super Bowl Host Committee Culinary 
Stage, featuring MAXimus. MAXimus was center stage at Tailgate Town 
and featured live cooking exhibits and demonstrations by world-
renowned chefs and celebrity guests on behalf of the NFL community.

SERVICES

Sponsorship Sales | Sponsorship Activation | Event Planning/Production | 
Concessions | Tenting | Graphic Design/Production | Brand Ambassadors 
| Maximus | Multi-Day

Super Bowl LIV  



INSPIRATION

Anheuser-Busch needed someone to develop an experiential initiative 
that would take their Bud & Burgers promotion to the next level.

EXECUTION

Spanning a two-month tour, IG created an experiential activation that set 
Budweiser apart at each event. We took an existing Food Truck and 
converted it into the Bud & Burger truck. The truck was flanked by a 
giant-sized Plinko game, an interactive photo booth, and bars flowing 
with plenty of Budweiser. It was such a huge hit, that other participating 
vendors asked if we could help them stand out better with their future 
activations.

SERVICES

Sponsorship Activation | Event Planning/Production | Experiential/Tabling 
| Concessions | Graphic Design/Production | Brand Ambassadors | Tour 
Management | Multi-Market | Mobile Tour

RESULT

8 Successful activations
170 Cases of beer and 2,000+ burgers sold
5,000+ samples served

Budweiser



INSPIRATION

After impressing the MLB All-Star committee with a strong and detailed 
plan to WOW Miami with a unique sports marketing concept, Innovative 
Group was brought on to conceptualize, design, and execute a turnkey 
build of an empty parking lot adjacent to Marlins Park. Playing host to 
MLB’s premier All-Star Pre-game Celebration.

EXECUTION

There was something for everyone to enjoy. From cigar rollers to domino 
tables to salsa dancers to live art to an interactive Barber and Shave Shop 
to an interactive PS4 gaming zone and more. All topped off by a live 
concert by Latin Grammy Award winner, Nicky Jam. And what’s Miami 
without a beach? We brought in 5 dump trucks of sand and created All-
Star Beach, complete with VIP cabanas, a live sandcastle build, corn 
hole, Mojito bar, lap pool, and private Beach houses. MLB execs, their 
VIP’s, and key stakeholders were also treated to the finest cuisine the city 
has to offer with special and unique catering dishes created by world-
class chefs.

SERVICES

Sponsorship Sales | Sponsorship Activation | Event Planning/Production | 
Hospitality/Catering | Concessions | Tenting | Graphic Design/Production 
| Brand Ambassadors | Traditional Suites | Single Day event | Concert

RESULT

4,000+ fans surprised and delighted
30,000+ square feet of empty space successfully activated

MLB All-Star Game



INSPIRATION

American Express wanted to stop people in their tracks so they asked 
Innovative Group to design and build a giant eye-catching display at 
Universal Studios where guests could instantly receive their new card on 
the spot.

EXECUTION

Through proprietary green screen technology visitors could interact with 
the augmented reality themes on screen – dinosaurs, fairies, and flying 
pigs to name a few. A first of its kind, the display allowed visitors to apply 
for and get their own American Express Blue Cash Everyday® or Blue 
Cash Preferred® Card. Providing instant approval and printing of their 
permanent credit cards on-site – in mere minutes. In addition, IG 
developed marketing materials and recommended best practices.

SERVICES

Sponsorship Activation | Event Planning/Production | Experiential/Tabling 
| Graphic Design/Production | Brand Ambassadors | 
Consulting/Management | Multi-Day | Multi-Market

RESULT

American Express saw a steady increase in new applicants
A 2-year program turned into a multi-year deal
Year-over-year increases realized

American Express



INSPIRATION

Innovative Group conceptualized an experiential brand activation that 
brought the Celebrity Cruises Leading Edge Tour from the West Coast to 
the East Coast, up into Canada and many stops in between.

EXECUTION

Over a 3-month program, IG took the story of Celebrity Edge™ on a 
cross-country journey, made 48 stops, and traveled more than 11,000 
miles. At each tour stop, attendees were welcomed into Celebrity’s state-
of-the-art, custom-built 87-seat high-definition mobile cinema for a 14-
minute cinematic experience. From an engagement marketing 
perspective, guests also enjoyed beverages and custom-crafted gourmet 
truffle popcorn, while at the same time, they were able to travel to their 
favorite destination through our green screen magic.

SERVICES

Sponsorship Activation | Event Planning/Production | Experiential/Tabling 
| Concessions | Tenting | Graphic Design/Production | Brand 
Ambassadors | Tour Management | Consulting/Management | Mobile 
Tour | Other

RESULT

11,000+ miles traveled
48 tour stops
Many cruises booked in advance

Celebrity Cruises 



INSPIRATION

With the launch of their new Premier Rewards Gold Card, American 
Express was looking for a way to engage consumers in high traffic areas.

EXECUTION

Innovative Group worked closely with AMEX in developing a strategy that 
involved five of the largest US airports. This allowed AMEX to speak face-
to-face with their largest demographic in a way they had never done 
before. IG implemented a state-of-the-art acquisition display designed to 
look like the interior dashboard of a commercial airplane, and each 
location featured a customized interactive piloting experience. The 
simulator allowed people to take flight, while learning more about the 
many benefits of American Express’ newest card at the same time. 
Program elements included Brand Ambassadors in airline uniforms and 
travel related premiums, such as a baggage scales, neck pillows, and 
exercise kits to add extra appeal.

SERVICES

Sponsorship Activation | Event Planning/Production | Experiential/Tabling 
| Graphic Design/Production | Brand Ambassadors | Tour Management | 
Consulting/Management | Multi-Day | Multi-Market

RESULT

Strong Acquisition Numbers
Increase in applications at all locations
Program extended multiple times due to success

American Express 



INSPIRATION

Overwhelm franchisees with new and reimagined experiences at the 
Marcos Pizza bi-annual North America convention.

EXECUTION

Reimagining their Awards Night... IG created an energy filled, non-stop 
night rewarding the very best and tenured franchisees. Ensuring all 
attendees, virtual ones as well, would leave excited and doggedly fixated 
on being on the stage the following year. House Of Blues Orlando at 
Universal Studios provided the backdrop, and a Ford Mustang giveaway 
created the excitement. Along with a great band and enthusiastic 
attendees.

SERVICES

Event Planning/Production | Convention Services | Hospitality/Catering | 
Multi-Day | Concert

RESULT

Thousands of attendees (in-person and virtual)
Increased sponsor buy-in due to the enhanced production efforts
YoY Attendance increase of 30%

Marco's Pizza


